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Camila and I were tasked with redesigning a website that had a poorly designed user interface. 
Having used Poshmark myself in the past, I had identified areas where its website could be 
improved. Together, we set out to simplify and enhance the user experience of this online fashion 
resale marketplace, making it more intuitive and engaging.

To address Poshmark’s distracting social features, cluttered navigation, and underutilized brand identity, 
we redesigned four interfaces. Camila and I reconstructed the home feed page, browsing a category, an 
item page, and user page.  


We streamlined the main navigation, reduced unnecessary social elements, and redesigned 
components to better use Poshmark’s brand and create better visual interest. 

Unnecessary Social Features
Across the site’s home feed, item pages, and user profiles, many 
of the social features feel unnecessary and do not contribute 
meaningfully to the core goals of buying and selling.

Overwhelming Navigation
Under site navigation, user profiles, various closet types, and item 
tags, there are too many pathways and too much information 
presented to the user at once.

Poor Use of Color & Brand
While Poshmark’s brand identity features bold purple and orange 
tones, these colors are used sparingly across the site. Instead, an 
overuse of inconsistent grays results in a weak visual hierarchy and 
an uninspired interface.
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Redesigning some of Poshmark’s pages has given me the opportunity to explore the experience of a 
unique e-commerce shop. I haven’t done a redesign project in a group in a while, so it was interesting 
and helpful to be able to assist each other and brainstorm solutions together.  

By simplifying navigation, reducing distractions in navigation, and reinforcing the brand’s visual identity, 
we created a more intuitive interface that better supports users’ goals of buying and selling.

When analyzing Poshmark’s current site, I quickly realized that they didn’t have a solid design system. 
There isn’t a clear reason or pattern for what fonts or colors are used when and where. Creating this 
simple design system helped us establish clear rules to create visual consistency and reinforce the 
brand identity across all pages.
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Reorganizing the main navigation’s content and hierarchy. 
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https://www.figma.com/proto/fBhqM0QMgFiMl2ulYXjxUR/Poshmark?page-id=299%3A1223&node-id=299-1337&viewport=347%2C191%2C0.15&t=DCnpOp71XroOXlxU-1&scaling=min-zoom&content-scaling=fixed&starting-point-node-id=299%3A1337

